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MEET THE TEAM

Claire is a junior from Sandusky, Ohio. She is dually
enrolled in the S.I. Newhouse School of Public
Communications and College of Arts and Science as a
public relations and psychology student. She hopes to
work for nonprofit organizations or in corporate social
responsibility in her future career endeavors.

Claire Ceccoli

Cara Steves
Cara is a junior from Clarkston, Michigan. She is dually
enrolled in the S.I. Newhouse School of Public
Communications and the Maxwell School of Citizenship as a
public relations and policy studies student with a minor in
Information Management and Technology. She hopes to
use her passion for storytelling to build relationships
between brands and their audiences. 
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Cassandra Dasco
Cassandra is a junior from Hingham, Massachusetts. She is
dually enrolled in the S.I. Newhouse School of Public
Communications and the Whitman School of Management
as a public relations and finance student. She hopes to
work in investor relations and financial communications. 



EXECUTIVE SUMMARY
#HOKAHeard recognizes that having a support system and community
can significantly improve mental health. This two-part campaign seeks to
empower humans to fly higher together. 

To help you fly, HOKA wants to help every human to feel their best not
only physically through the shoes we offer, but also mentally by creating a
community that supports you. 

HOKA is embarking on a new partnership with nonprofit organization Still I
Run for the 2025 L.A. Marathon. Still I Run is a nonprofit organization that
aims to end the stigma around mental illness and promotes running as a
way to improve mental health. 

Each year over 20,000 people run the L.A. Marathon for a charity to raise
awareness and donations. HOKA is encouraging people to register under
Team Still I Run for this marathon.  Those who do so will be given a free
pair of HOKA running shoes, a virtual running coach to assist with training
and a virtual fundraising coach to help raise money for Still I Run. 

For those in the HOKA community not running with Team Still I Run,
athletes are still encouraged to join the conversation on Instagram and
share how running has improved their mental health to break the stigma
through the #HOKAHeard. Posting under #HOKAHeard provides a
chance to be featured on HOKA’s social media platforms.

 #HOKAHeard is here to combat isolation and loneliness by providing
support, encouragement, and most importantly, community, to marathon
runners and everyday HOKA fans alike. 

So fly with us. Because we see you. We support you. We hear you.
#HOKAHeard. 
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AUDIENCE PERSONA
Chelsea Smith, HOKA Customer

Demographics

Age: 23 years-old
Income: Middle
Occupation: Grad-
student and holds part-
time job
Location: Los Angeles,
C.A. 

Psychographics

Passions: Exercise,
running, wellness, mental
health awareness
Tendencies: Academic
and career oriented
Personal life: Recent
post-grad

Media Preferences

Digital: TikTok and
Instagram
Traditional: New York
Times app and NPR
Podcast
Influencers: Eli Rallo
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PESO STRATEGY
Following the PESO strategy, HOKA planned engaging

media content that will promote the campaign and
target the audience across various platforms. Content
and key performance indicators to measure success

will be outlined in the following pages. 

PAID 

EARNED

SHARED

OWNED

Press Release

Instagram Question,
Instagram Poll 

Webpage, Blog Posts, 
TikTok/Instagram Reel,

Email Blast
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PAID

The print ad will engage with the running community and drive traffic to
the HOKA website. The KPIs will be reach and engagement.

Print Ad

Instagram Ad

Below are the paid media tactics and key performance
indicators (KPIs) for the #HOKAHeard campaign. 

The  Instagram ad will spread awareness of the #HOKAHeard campaign
and increase brand awareness. The KPIs will be likes and comments. .
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EARNED
Below are the earned media tactics and key performance
indicators (KPIs) for the #HOKAHeard campaign. 

PRESS RELEASE
The press release will launch the campaign and inform audiences of
what is taking place with HOKA’s collaboration with Still I Run. The KPIs
will be share rate and click-through rate. 
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SHARED
Below are the shared media tactics and key performance
indicators (KPIs) for the #HOKAHeard campaign. 

INSTAGRAM QUESTION

INSTAGRAM POLL

The Instagram Question will increase bran engagement. The
KPIs will be reach and comments. 

The Instagram Poll will increase brand engagement. The KPIs
will be answers and click-through-rate 
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OWNED
Below are the owned media tactics and key
performance indicators (KPIs) for the #HOKAHeard
campaign. 

WEBPAGE

BLOG POST

EMAIL BLAST

TIKTOK/INSTAGRAM REEL

The webpage will include all informational content. The KPIs
will be convresion rate and bounce rate.  

The blog post will increase brand awareness. The KPIs will be
click-through-rate and views.

The email will announce the campaign, get people to sign-up
for the marathon with Still I Run and to collect stories about
running and mental health to be featured on HOKA’s blog.
The KPIs will be open rate and conversion rate. 

The video will spread awareness about the campaign's cause
and create a sense of community in the campaign. The KPIs
will be engagement rate and conversion rate. 
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CONTENT CALENDAR
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CENTRAL MESSAGE
Mental health can be a long, dark and isolating journey for those it
impacts. #HOKAHeard is here to combat that, providing support,

encouragement, and most importantly, community, to marathon runners
and everyday HOKA fans alike. 

HOKA seeks to inspire runners to register for the LA Marathon under
Team Still I Run. For our non marathon runner HOKA fans, we encourage

you to share your mental health stories under the #HOKAHeard. 

In the spirit of flying higher together, HOKA and Still I Run are joining
forces to not only get more people running, but to provide a safe

community that welcomes, accepts and empowers you to fly no matter
where you are in your journey. 

So fly with us. Because we see you. We support you. We hear you.
#HOKAHeard.

KEYWORDS

Running

Marathon Half Marathon

Training

Running Communities

Community

Mental Health and Exercise

Mental Health and Running

Running Nonprofits

Mental Health Awareness

L.A. Marathon

Marathon Registration
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KEY MESSAGES
WHAT IS STILL I RUN? 

HOW IS HOKA PARTNERING WITH STILL I RUN?  

WHY IS HOKA PARTNERING WITH STILL I RUN? 

WHAT IS TEAM STILL I RUN AND HOW DO I JOIN? 

HOW ARE THE COACHES GOING TO HELP TEAM STILL I RUN RUNNERS?  

Still I Run is a nonprofit that aims to end the stigma around mental illness and promotes
running as a way to improve mental health. Still I Run offers support and
encouragement to runners experiencing their own mental health journeys, including
programming such as virtual and in-person events for runners to meet up and run
together and scholarship opportunities to provide mental health resources to the Still I
Run community. 

HOKA and Still I Run are joining forces to not only get more people running, but to raise
awareness on mental health through #HOKAHeard. #HOKAHeard involves a HOKA
partnership with Still I Run for the LA Marathon. 
This year for the L.A. Marathon, Still I Run is one of the charities that can be run for. HOKA
is encouraging runners to join Team Still I Run to raise money for this organization. 

Still I Run has created a community that supports mental health through running,
which aligns with our mission of empowering you to fly no matter where you are in
your journey. 

Anyone who signs up to run for under Team Still I Run pledges to raise at least $1,000 for
this nonprofit (Los Angeles Marathon, n.d.). HOKA will donate a free pair of running shoes
to any runner who is on the Still I Run Team. Additionally, HOKA will be providing a
fundraising coach and a running coach that each runner will have access to. 

HOKA will provide runners with a running coach who meets virtually with you
throughout your training. This coach will help curate a training program and answer
any questions about running a marathon/half marathon. HOKA will also provide a
fundraising coach to Team Still I Run Runners. This fundrasiing coach will provide
assistance and training on how to effectively raise money. These coaches will be
free for all Team Still I Run Runners. 
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KEY MESSAGES
The L.A. Marathon takes place on March 23, 2025. Over 20,000 people run the L.A.
Marathon every year, raising awareness and donations for over 90+ nonprofits.
Registration is open now. 

#HOKAHeard has a double meaning. When you are #HOKAHeard, your stories and
struggles, your highs and lows, and everything in between, is heard by the HOKA
community, or the ‘HOKA herd’ so to speak. The ‘HOKA herd’ is accepting of all unique
mental health struggles and serves as a supportive and welcoming body where marathon
runners and HOKA fans alike will be encouraged to share their unique mental health story
on social media under #HOKAHeard. 

Having a support system and community can significantly improve mental health as
“compared with those who report a positive sense of community, those with a
negative sense of community had a significantly higher odds of reporting
depression, anxiety and stress symptoms” (Part et. al., 2023). For this reason, HOKA
encourages you to join the ‘HOKA herd!’

HOKA builds community by creating a space for individuals to share their stories with
each other. HOKA has built this community through the “Fly Human Fly” campaign that
emphasized the power humans possess when they come together. To continue
expanding our community, HOKA wants to support every human to feel their best not only
physically through their shoes, but also mentally through the #HOKAHeard campaign. 

Absolutely! More than just about the marathon, this partnership is about building a
community and empowering runners through mental health awareness. Check out
the HOKA blog to learn about some of the Team Still I Run runner’s mental health
journey stories. Additionally, HOKA wants to hear your story too. Post your story about
your running and mental health journey social media using the #HOKAHeard to join in
on the community and discussion. 
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WHEN IS THE L.A. MARATHON? 

WHAT DOES ‘HOKA HEARD’ MEAN? 

HOW DOES COMMUNITY IMPROVE MENTAL HEALTH? 

HOW DOES HOKA BUILD COMMUNITY?

IF I AM NOT RUNNING THE MARATHON, HOW CAN I BE INVOLVED?

#HOKAHeard

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC10314672/#:~:text=This%20study%20extends%20current%20understanding,of%20depression%2C%20anxiety%20and%20stress


CONTENT MOCKUPS
Content  Mockups
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PRESS RELEASE
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WEBSITE MOCKUP
Website Mockup
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BLOG
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EMAIL BLAST
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INSTAGRAM STORY
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INSTAGRAM POLL
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INSTAGRAM AD
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PRINT AD
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TIKTOK/INSTAGRAM REEL
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