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1. Me in a Minute
About me

2. Internship Goals
Manager goals and main projects

3. Projects
Impact Report, Fact Sheets, and GLA 
Podcast

4. What I Learned
Main takeaways from the summer

5. Recommendations
Ideas for the future

6. Highlights
Favorite moments of the internship 

7. Q&A
Questions regarding projects/experiences
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Me in a Minute
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• About Me
•I attend Syracuse University where I will 
soon begin my junior year
•Pursuing a dual major of Public Relations 
and Public Policy with a minor in 
Information Management and Technology
•Graduating in 2025
•I am from Clarkston, Michigan. I love 
Michigan and miss it when I am at school!

1. I have a Sheepadoodle named Harry. 
2. I enjoy playing tennis, biking, and anything 

outside. 
3. I studied abroad in London last summer for 

a PR intensive course. It was an amazing 
trip!

M E  I N  A  M I N U T E
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Manager Goals
1. Development of a Great 

Lakes Area Impact Report
2. Develop Refreshed and 

Updated Great Lakes Area 
Fact Sheets

3. Great Lakes Area Podcast
Personal Goals
1. Gain understanding of 

what a day-to-day of a 
communications 
professional looks like 

2. Improve my design skills
3. Build an understanding of 

industry operations

Internship Goals
Taken on top of Eagle Valley 
Landfill on the third day of my 
internship! 
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• Overview
• What is the purpose of a GLA Impact Report?

• Procedure
• Outlining each MSA, reaching out to ACMs

• Process
• Meeting with respective ACMs for each MSA
• Reviewing CE plans
• Designing the report 
• Writing the copy 

• Execution 
• Internal version –Included in GLA Welcome Packet
• External version – Intended use for stakeholder meetings and events

• Roadblocks
• External vs. internal 
• Finding a way to make the report useful for audiences

• Results – slides 7 and 8

1. Development of a Great Lakes Impact Report 
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Internal Impact Report
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External Impact Report



CONFIDENTIAL AND PROPRIETARY 
INFORMATION OF WM9

1. Overview
• The importance of site fact sheets 

2. Procedure
• Creating a list of which sites have fact sheets and which do not 

3. Process 
• Reaching out to site managers for information 

4. Execution 
• Inputting correct/updated information into the template on Adobe

5. Roadblocks
• Gathering all necessary information/tracking down the right people to ask 

6. Results
• Eagle Valley Updated                   
• Pine Tree Acres Updated
• Stony Hollow Updated
• Suburban Updated 
• Twin Bridges Updated
• Vickery Environmental Updated
• Geneva Created

2. Develop Refreshed and Updated GLA Fact Sheets

• Peoples Created
• McGill (started)
• Cuyahoga (started)
• Crossroads Eco Created
• Prairie View Updated 
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1. Overview
• Purpose of a GLA internal podcast 

2. Procedure
• Initial thought process
• Research

3. Process 
• Developing a formal proposal 
• Creating deliverables

4. Execution
• What did I create?  

5. Roadblocks
• Lack of recording space and technology due to area office construction
• Diversion from the original plan 

6. Results 
• Future goals for an internal company podcast 

3. Great Lakes Area Podcast
Scan to view proposal 
presentation slide deck
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• Script Template
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• Feedback survey via 
Microsoft Forms 

• Flyer with QR code (QR 
code is inactive, just for 
example)

• GLA Today Logo 

GLA Today Deliverables
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• Rocket Mortgage Classic – Assisted with setup 
of the activation site 

• Wrote an article for Indy Zoo newsletter 
regarding WM’s collaboration with the zoo

• Created Detroit community impact one-pager
• Created QR code designs for WM event
• Wrote a Letter to Customers for Heather Putt, 

streamlining communication method for trucks
• Designed a ‘Save the Date’ for the Twin 

Bridges Open House
• Collected intern information for summer 

newsletter story
• Stony Hollow Ad in community flyer 
• Updated driver trifold
• Wrote a letter from Aaron for the newsletter
• Created slideshow version of the newsletter

Additional Projects and Site Visits

Visited the following sites: 
1. Cleveland MRF
2. Detroit North (crew out and ride along)
3. Detroit Central (crew out)
4. Detroit West 
5. Eagle Valley
6. Woodland Meadows
7. Vickery Environmental 
8. Pine Tree Acres
9. Saginaw MRF
10. Whitmore Lake Transfer  
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• Communications touches everything in WM
• Strong internal communications positively 

benefits company culture
• Strong external communications has the 

power to positively impact stakeholders, 
increase brand recognition, and show the 
public that WM is leading the future of 
sustainability

• Communications turns WM from a ‘trash 
company’ into a leading environmental 
protector across the nation to an external 
audience, and a family to an internal 
audience

Communications is 
everything. 
Every moving piece 
within WM requires 
strong communication, 
both internally and 
externally. 

What I Learned
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Recommendations 

1. Increase intern collaboration during 
site-visits and on projects 

2. Assign a mentor for each intern –
someone outside of intern’s field to 
connect with 

3. In-person volunteering events for 
interns and managers 
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Highlights  

1. Vickery Environmental Tour
2. Friendships with other interns
3. Podcast creation 
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Questions?
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Thank you for a great 
summer! 
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